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What  'Cultural "A World View of Cultural Diversity" by Thomas Sowell, in 
Society (Nov.-Dec. 1991), Rutgers-The State Univ., New 

Diversity' Means Brunswick, N.J. 08903. 

"Cultural diversity" is frequently invoked 
today as a shining ideal. Some of its cru- 
sading advocates, notes Sowell, a Senior 
Fellow at the Hoover Institution on War, 
Revolution, and Peace, "seem to want to 
preserve cultures in their purity, almost 
like butterflies. . . in amber." That. he 
points out, is not the way in which, over 
the centuries, cultures and civilizations 
and indeed the whole human race have ad- 
vanced. The long history of "cultural di- 
versity," Sowell observes, presents "not a 
static picture of differentness but a dy- 
namic picture of competition in which 
what serves human purposes more effec- 
tively survives while what does not tends 
to decline or disappear." 

Paper and printing-which originated 
in China and yet today are integral parts of 
Western civilization-are but two exam- 
ples of how cultural advances have been 
transferred from one group to another and 
from one civilization to another. Such 
transfers have marked the entire history of 
the human race, and they signify much 
more than just cultural diversity, Sowell 
argues. They imply that some cultural fea- 
tures were better than others. 

"The very fact that people-all people, 
whether Europeans, Africans, Asians, or 
others-have repeatedly chosen to aban- 
don some feature of their own culture in 
order to replace it with something from 
another culture implies that the replace- 
ment served their purposes more effec- 
tively," he says. For example, Arabic nu- 
merals (which actually originated among 
the Hindus of India) are better than, not 

iust different from. Roman ones. "This is 
shown by their replacing Roman numerals 
in many countries whose own cultures de- 
rived from Rome. as well as in other coun- ---  

tries whose respective numbering systems 
were likewise superseded by so-called Ara- 
bic numerals." Roman numerals today 
may be fine for numbering kings and Su- 
per Bowls, but they can hardly match the 
efficiency of Arabic numerals in most 
mathematical operations. 

Some contemporary champions of di- 
versity acknowledge the fact of cultural 
change but insist that such change should 
come about only through collective or po- 
litical decisions. This, Sowell says, "is not 
how cultures have arrived where they 
are." Decisions about change are made 
rather by individuals in the course of their 
daily lives. "In this way, cultures have en- 
riched each other in all the great civiliza- 
tions of the world." 

No culture has grown great in isolation, 
Sowell says. Intellectuals who, in the name 
of "cultural diversity," promote "a multi- 
plicity of segregated ethnic enclaves" are 
not doing the people in those enclaves any 
favor, he maintains. "However they live so- 
cially, [those people] are going to have to 
compete economically for a livelihood. 
Even if they were not disadvantaged be- 
fore, they will be" if they are confined to 
what exists in their immediate subculture. 
The advances made in behalf of the human 
race belong to all people, and "all people 
need to claim that legacy, not seal them- 
selves off in a dead-end of tribalism or in . 

an emotional orgy of cultural vanity." 

The Incredible "Work and Leisure: On the Reporting of POI] Results" by -~ ich -  
ard F. Hamilton, in Public Opinion Quarterly (Fall 1991), Inst. 

Expanding Workweek for Social Research, P.O. BOX 1248, Ann Arbor, Mich. 48106. 

In a 1989 cover story on "The Rat Race," by pollster Louis Harris to prove the point. 
Time magazine declared that "America Is The median workweek increased from 
Running Itself Ragged" and cited surveys 40.6 hours in 1973 to 48.8 hours in 1985, 
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the Harris polls found, before dipping 
slightly two years later. Meanwhile, the 
amount of leisure available to Americans 
shrank from 26.2 hours a week to only 
17.7 in 1985 (and 16.6 two years later). Re- 
porting the 1973-85 survey results in his 
book, Inside America (1987), Harris said 
they pointed to "the fact that time has be- 
come a premium in the kind of society 
emerging in America." Publications from 
the New York Times to Psychology Today 
took up the theme. In a recent, much-pub- 
licized book, The Overworked American 
(1991), Harvard economist Juliet B. Schor, 
despite certain reservations, cited the Har- 

ris data to support her contention that 
Americans have suffered a decline in lei- 
sure. Ohio State University political scien- 
tist Hamilton, however, after closely exam- 
ining the Harris findings, says that they are 
fatally flawed. "There was no dramatic in- 
crease in 'work' between 1973 and 1985," 
he asserts, "nor was there a dramatic de- 
crease in leisure." 

Harris's striking findings, Hamilton con- 
tends, were apparently caused by signifi- 
cant changes in the methodology used in 
his surveys. In the 1973 survey, the key 
question was: "About how many hours a 
week does your job or occupation take, in- 
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eluding travel time?" Interviewers were 
instructed to include students and house- 
wives among their respondents. In the 
1980 survey, the question was different: 
"First, we would like to know approxi- 
mately how many hours a week you spend 
at your job or occupation, and that in- 
cludes keeping house or going to school as 
well as work for pay or profit. How many 
hours would you estimate you spend at 
work, housekeeping, or studies, including 
any travel time to and from the job or 
school?" Just this change in wording 
alone, Hamilton comments, "could easily 
have generated the 'dramatic' result. It 

certainly invites a more generous reading 
of 'work' than [did] the original question." 

Moreover, Harris's findings conflict with 
data from other sources. The National 
Opinion Research Center's General Social 
Surveys (whose question-"How many 
hours did you work last week, at all 
jobs?"-has not varied) indicate little 
change: 39.9 hours of work per week in 
1973 and 41.2 hours in '85. Even Schor 
(whose book Hamilton does not mention) 
bases her case less on a longer workweek 
than on an increased number of weeks 
worked per year. The U.S. Labor Depart- 
ment's Current Employment Statistics, 
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based on employer reports from a national 
sample of firms, indicate the average 
workweek for production workers even 
declined, from 36.9 hours in 1973 to 34.9 
hours in 1985. The Census Bureau's Cur- 
rent Population Surveys of households, 
however, which pick up data missed in the 
employer reports, show virtually no 

change over recent decades in the length 
of the American workweek. 

"No change," Hamilton says, is the best 
single conclusion to draw about what has 
happened to the American workweek in 
recent decades. That may be so, but it is 
not a finding likely to inspire any magazine 
cover stones. 

The Mother of "The Commercialization of the Calendar: American Holidays 
and the Culture of Consumption, 1870-1930" by Leigh Eric 

Mother's Day Schmidt, in The Journal of American History (Dec. 1991), Or- 
ganization of American Historians, 112 N. Bryan St., Blooming- 
ton, Ind. 47408-4199. 

Cynics might assume that Mother's Day 
was invented by the florist and greeting- 
card industries. Not exactly, says Schmidt, 
a Drew University historian. The popular 
holiday (celebrated on May 10 this year) 
was actually the brainchild of Anna Jarvis. 
A schoolteacher who lived in Grafton, W. 
Va., with her mother (also named Anna) 
until she was 27, Jarvis was devastated by 
her death in 1905. "To Jarvis, her mother's 
life had been one of sacrifice and much 
suffering," writes Schmidt. Seven of her 
eleven children died in early childhood, 
and she had forgone a college education in 

order to raise her family. 
In 1907, Jarvis began a vigorous letter- 

writing campaign to promote her cause, 
sending impassioned missives to newspa- 
per editors, politicians, and church lead- 
ers. On the second Sunday in May 1908, 
the first Mother's Day was officially ob- 
served in a number of towns and cities. 
Jarvis kept up her efforts, and in 1914 they 
were crowned with success: President 
Woodrow Wilson proclaimed Mother's 
Day a national holiday. Yet by then the 
celebration already had begun to depart 
from what Jarvis originally had in mind. 

She had urged people to 

1 observe the first Mother's 
Day in 1908 by wearing a 
single white carnation, her 
mother's favorite flower. 
That, notes Schmidt, pro- 
vided "the opening wedge" 
for the florist industry. First 
it recommended wearing a 
bright flower if one's 
mother were still alive and 
a white one as a memorial. 
Then it urged that 
churches, homes, Sunday 
schools, and cemeteries be 
decorated with flowers. 
Mother herself, the trade 
suggested, deserved noth- 
ing less than a full bouquet. 
"All the other holidays of 
the year have features" that 

"Every mother should receive a card with just the right sentiment," are taken advantage of by 
advised Greeting Cards: When and How to Use Them (1926). various lines of business," 

WQ SPRING 1992 

120 


